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SUMMARY

· Strategic thinker and designer with 10 years demonstrated leadership skills in directing and managing in-house creative teams.  

· Motivates team members to lean into the edge of their knowledge and creative comfort zones by challenging assumptions, instilling confidence and incorporating best practices and latest business trends.

· Direct and calm leadership style builds trust and teamwork, models partnership, and instills a positive approach to the work. 

· Expertise with Adobe CC, MS Office, Workfront Project Management, Sketch-Up 3D and hand drawing.
· Endurance athlete and life coach certification brings a level-head and inclusive perspective to fast-paced, high-volume work environments.
OBJECTIVE
Creative Services Director, Manager, Creative Account Manager, Creative Producer, Creative Project Manager, Creative Lead, Digital Producer for a purpose driven, future focused organization.
EXPERIENCE

Brand Strategist, Milepost59, Seattle, WA (Jan 2017-present)
Seattle-based creative agency serving clients such as REI, Gear Aid, Chihuly Garden & Glass, Seirus Innovation and more.
· Moderates multi-day Brand GravitySM sessions to discover and define brand meaning, refine marketplace value propositions and conceptualize more relevant creative expressions.
· Coach businesses how to activate their brand meaning across all operational departments and customer touchpoints.
Creative Director, TrueBlue Inc., Tacoma, WA (December 2012- July 2016)

The publicly traded parent company for a family of international staffing firms — named by Forbes (2010) as one of the country’s “Most Trustworthy Companies”; 2500 employees; $3 billion annual revenue.
· Senior visual communications thought leader – kept abreast of industry trends and shared knowledge with the design and marketing teams.

· Transitioned parent company from a house of brands to a branded house to achieve growth goals, streamline the sales process, and align with customer preferences.

· Led the development of standards and guidelines to manage the articulation of corporate brand expressions across all communication channels.

· Developed and led an effective in-house design team, coached for performance, and promoted an environment of confidence and continuous learning.


Freelance Graphic & Interactive Designer, Oakland, CA & Seattle, WA (2010-2012)
Oakland & Seattle-based virtual creative agency serving clients such as Microsoft, Smartwool, BDA, Buffwear and more.


· Designed and delivered logo, packaging, brochure, advertising, photo and illustration assets for small to Fortune 500 businesses. 
· Designed and coded websites, taking them from wireframe to live.
Creative Services Manager, Cascade Designs, Inc., Seattle, WA (2003-2009)  

Industry leading camping equipment manufacturer, with four subsidiary brands — MSR, ThermaRest, SealLine, Platypus that has earned a renowned 40-year heritage of product innovation, service, and quality; 500 employees; $100 million annual revenue.


· Enhanced the global retail store presentation of Cascade brands, increasing consumer awareness and contributing to an increase in annual sales from $65 million to $85 million in six years. 

· Articulated the overall design strategy and aesthetics for all catalog, web, in-store P.O.S., tradeshow, packaging, photography, illustration and sales presentations for Cascade Designs and its subsidiary brands.

· Developed, coached and inspired an in-house design team and engaged a pool of freelance designers and global photographers. 

· Developed comprehensive brand guideline documentation for all Cascade Designs brands that aligned the creative expression of the brands across global marketing channels. 

Art Director, WhiteRunkle Associates, Spokane / Seattle, WA (2002-2003)

Full-service advertising agency with 27 years of experience in brand and media strategy, award-winning creative advertising campaigns, public relations, and research; 100 employees. Now owned by Ascentium.

· Directed the creative team, freelance designers, and photographers to deliver a world–class packaging solution for the AT&T Wireless Ogilvy & Mather “mLife” campaign.

· Facilitated design critiques and presentations and provided analytical support for nationwide consumer testing of new packaging concepts for the mLife campaign. 

· Supervised phone package engineering and production to ensure superb quality and reinforce the AT&T mLife brand promise. 
EDUCATION & TRAINING

University of Vermont

Bachelor of Arts in Studio Art
University of Washington
Certificate in Web Design with Adobe CS 
Integral Coaching of Canada
Integral Associate Life Coach Certification

Photographic Center NW
Digital Photography Foundation 

Youngstown Art Center
 
Expressive Figure Drawing 

Gage Academy of Fine Art 
Oil Painting Atelier with Charles Emerson
INTERESTS

Landscape and travel photography

Plein air painting and life drawing

Life coaching

Adventure motorcycle touring

Long distance road and mountain bicycling
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